
A Costly Problem
Underage drinking cost the citizens of New Mexico 
$243 million in 2005.  These costs include medical 
care and work loss but NOT pain and suffering 
associated with the multiple problems resulting 
from the use of alcohol by youth.  This translates 
to a cost of $1,168 per year for each youth in the 
state.1

New Mexico is #3 in the nation for the cost per 
youth of underage drinking.1  

Drinking Patterns
Young people who begin drinking before age 15 
(early onset drinking) are five times as likely to 
develop alcohol dependence and over twice as 
likely to become abusers of alcohol as those who 
begin drinking at age 21.2 

In 2005, 42.3% of  9-12th graders reported current 
alcohol use in New Mexico (defined as having had 
at least one drink in the last 30 days).3
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Underage Drinking  
in New Mexico

Fast  
Facts

New Mexican youth in 2005 reported their most 
common alcoholic drink of choice was hard liquor-
- possibly because it is more palatable to youthful 
drinkers when concealed in soft drinks.5 

•

Young people who begin drinking before age 15 are five 
times more likely to develop alcohol dependence than 

those who begin drinking at 21

Deadly Consequences
Alcohol consumption is a major contributor to 
the three leading causes of death among young 
people-- motor vehicle crash, suicide, and 
homicide.  Youth alcohol use is strongly associated 
with many other life-altering risk behaviors such as 
unplanned pregnancy, academic failure, and DWI.4

•

In New Mexico it is a FELONY to 
provide alcohol to someone who 
is under 21— making it one of 

the nation’s toughest laws. 
  Section 60-7B-1A and F, New Mexico Statutes
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Alcohol consumption is a major contributor to the three 
leading causes of death among New Mexican youth— 

motor vehicle crashes, suicide and homicide. 

 

Binge Drinking
Binge drinking (drinking five or more drinks on a single occasion) is 
especially strongly associated with risky behaviors.  Prevention of binge 
drinking should be a primary focus of our efforts to reduce harms 
associated with underage drinking.6  

Increasing the cost and reducing the physical availability of alcohol are 
effective, evidence-based strategies for reducing alcohol-related harm.

Reducing binge drinking would significantly reduce the three leading 
causes of death among our youth in NM which are motor vehicle crashes, 
suicide and homicide. 

Prevention of binge drinking should drive our efforts 
to reduce harms associated with underage drinking

Alcohol Advertising
Americans are subjected to $4 billion of alcohol marketing each year-- in 
the form of alcohol advertising and product placements on youth-oriented 
television, radio shows, internet sites and billboards. 

To limit the impact of alcohol advertising on youth, national experts 
recommend that states adopt legislation that:

Restricts outdoor alcohol advertising in locations where children are likely 
to be present; and7

 Restricts alcohol industry sponsorship of civic events, particularly events 
held on state property.7
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Footnotes - For copies of these reports (where available) go to http://ipl.unm.edu/traf/uad-sources.html
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Parental 
Involvement Is 
Crucial

Provide a variety of after-
school and alternative 
activities for youth using 
a mix of dedicated 
funding and volunteer 
efforts.

Parents are encouraged 
to stay involved in their 
children’s lives and 
model responsible 
behavior. Intoxicated 
parents who get behind 
the wheel send the worst 
kind of message to their 
kids.

Parents should discuss 
the false promises of 
alcohol advertising -- i.e. 
fame, status, beauty, 
success, popularity-- with 
their children.

65% of underage youth 
who drink obtain alcohol 
from older friends or 
brothers/sisters, not 
directly buying with fake 
ID cards.8
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Americans are 
subjected to  

$4 billion of alcohol 
marketing each year.
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